
Community

Highlights

Over R31 million raised through the CEO 
SleepOut and collect in-kind donations through 

the Sympathy SleepOut, including blankets, 
scarves, beanies and non-perishable food

R17.5 million invested in socioeconomic 
development spend to create shared value

150 bursaries offered to learners in the current 
period, focusing on hospitality management, 

mathematics, science and information technology

Over 3.3 million meals packed to feed 55 000 
children for an entire school year

Keeping up with the enormous social needs 
in our communities 

Challenges
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Focus areas
Our project focus areas (shown below) were selected in order to 
unify the Sun International brand, and are marketable as a collective 
endeavour for the entire group.

We seek to be known for innovative, inspired projects that impact our communities 

positively and afford them access to the economy, while recognising the value of 

developing a sustainable model that connects our social investment to our core business 

strategy. Specific projects we focused on are shown on pages 3 to 5.

Overview
For Sun International, social 
capital investments are an 
important element of long-term 
business sustainability. We 
leverage our efforts by aligning 
them with our business strategy, 
while positively impacting the 
communities we operate in.

In this way, we have evolved from 

traditional corporate social investment 

initiatives to a philosophy of creating 

shared value (CSV), which is measured 

with indicators like literacy and levels of 

access to employment. Business return 

on investment is measured by the lasting 

positive impact and self-sustaining structure 

that all CSV programmes should have.

Collectively, the group’s socioeconomic 

development portfolio falls under the 

banner of the SunStar.

During the year under review we invested 

R17.5 million on socioeconomic 

development initiatives, which equates 

to 2.3% of our net profit after tax.

2016
R million

2015
R million

Education 10.0 13.1

Health and welfare including HIV/Aids1 6.4 6.3

Sports, arts and culture 1.1 1.2

Sun International CEO SleepOut initiative >312 262

1   Going forward this category will be phased out to align with our CSV philosophy.

2  Money raised from the initiative and not money Sun International spent.

Social capital
Much of our social capital 
is accumulated through 
the contributions of our 
units and our group 
initiatives that are close 
to the heart of our 
communities. We believe 
that the success of the 
communities we operate 
in are paramount to the 
continued viability of our 
operations.

Education Renovating and equipping hospitality- 

and tourism-related classrooms in 

10 schools and provinces around 

our properties.

Preparing learners for tertiary education 

in the hospitality and gaming industries 

and ultimately for careers at Sun 

International through our bursary 

and internship programmes.

Better equipping teachers with relevant 

skills and real life experiences of 

working in the hospitality industry.

Creating an external pipeline of local 

talent with skills critical to our business.

Supporting 
communities

Acting as a catalyst for positive change.

Heritage Celebrating commemorative days, 

such as Mandela Day and 16 Days of 

Activism, and involving our employees 

to help those less fortunate.

Arts and Culture
Supporting local performing artists and 

in particular artists near our properties.
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SUPPORTING  
COMMUNITIES

• We once again sponsored the Sun 
International CEO SleepOut following 
its success in the previous year, where 
over R26 million was raised for Boys 
and Girls Town.

• In addition to the CEO SleepOut, our 
staff also joined in with a Sympathy 
SleepOut in support of the captains 
of industry who participated in this 
initiative. We raised over R31 million 
which will be used to support those 
who work in the areas of education. 
These beneficiaries were carefully 
selected because of their commitment 
towards long-term, educational 
solutions; upskilling early development 
crèche owners to educate numerous 
children in the future; working with 
community members to teach 
leadership skills to the youth; and 
engaging with young people about 
history, identity, integrity, respect and 
equality for all. All of these result in 
more compassionate, engaged adults 
with a desire to create change.

Community activities during FY2016

EDUCATION

• In line with our CSV strategy, Sun International has renovated and equipped hospitality- 
and tourism-related classrooms in a total of 19 schools around our properties, helping 
prepare learners for careers in the hospitality industry. On completion, the Department 
of Basic Education ensures that staff requirements are met for the examinable and 
accredited curriculum delivery. One best performing learner qualifies for a Sun 
International Bursary for tertiary education, followed by a place in our Internship 
Programme, ultimately securing themselves employment within Sun International.

• A day in the life of a chef programme provides an opportunity for learners from 
the Sun International supported schools project to have access to Sun International 
executive chefs.

• In addition, the Teacher Assists programme provides in-depth workshops and 
on-the-job experience at our units to better equip teachers with what the business 
requirements are.

• Our most exciting future plans in the education sphere involves the proposed Morula 

International Hotel and Gaming Institute (MIHGS). This institute will be the first of 
its kind in South Africa – an accredited institution offering certified gaming studies. 
The International Hotel School, Africa’s top hotel school, has been appointed to 
provide certificate, diploma and degree programmes in hospitality, tourism and 
gaming management at Morula. The institute will be an independent entity that will 
service the entire gambling and hospitality industry. In addition, the International 
Hotel School will manage the hotel and food and beverage operations at Morula, 
thus providing the only hotel and gaming school in the country with a simulated 
learning environment. 
 

Sun International is project managing the establishment of MIHGS and will contract 

MIHGS to provide all entry level hospitality and gaming technical skills training from  

July 2016. Sun International will also channel its developmental training and education 

requirements through MIHGS. It is envisaged that the first intake of hospitality and 

gaming students will take place in January 2018. Morula will continue to provide an 

ongoing entertainment, education, hospitality and conferencing facility to the local 

community. 
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ARTS AND CULTURE

• A large part of our core business is entertainment, which is also one of the biggest 
challenges in underprivileged communities. Encouraging and affording the communities 
we work in the use of our facilities is the essence of CSV through the arts. This 
encourages school-going community members to explore creative opportunities in 
an entertaining manner.

• The Inspired Stages mentorship programme workshop was piloted at GrandWest 
where 11 mentors helped teenagers learn new skills through performance. The process 
ultimately builds up towards December 2016, where mentors will be teamed with 
teenage mentees to pass on all the expertise and inspirations they have learnt, 
culminating in a finale showcase and performance. 

HERITAGE

The Sun Star was relocated to its new 

home at Sun City where it will be a 

reminder of the South African heritage 

to both national and international visitors.

The Sun Star is an artistic creation that 

was built using pieces of the Robben 

Island fence which was originally 

positioned on Signal Hill, Cape Town. 

This artwork serves as a poignant reminder 

of our history and as a beacon of hope to 

our communities. SunStar is a catalyst that 

will allow educational programmes of 

South Africa’s history and democracy 

to be told, thereby educating the next 

generation about the leaders that fought 

for equality and freedom, allowing us all 

to live in an open and just society.
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COMMEMORATIVE DAYS

We partnered nationally and internationally with Stop Hunger Now in the Follow the Sun 

campaign in celebration of Mandela Day, which we turned into Mandela week. 

More than 10 million meals were packed across eight countries. Units taking part included 

GrandWest, Carnival City, Boardwalk, Sibaya and Sun City. We also sponsored six head 

office and Maslow teams of 10 volunteers each to be part of this event at Carnival City. 

Each volunteer packaged enough meals to feed a pre-school child five meals a week for 

the school year.
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